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.Tool Proliferation is Inefficient and Costly
Disconnected Systems; Competing Analytic Needs

Question: Which capabilities are you standardizing?
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. The Data Warehouse Paradox

Relevance for many questions vs
relevance for particular guestion

directional
. _ information
Business management
Intelligence,
. _ Search,
Business Enterprise

Intelligence 2.0

.Database

ORACLE

3



. Most Dashboards Look Like This!
It is a Good Productivity Tool...but
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. What 1s a Good Dashboard?
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. Beyond the Dashboard

® | - Dashboards

- Integration

- Metadata mapping

® 1. Metrics

- Data model

-Heterogeneous data sources
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. Design Pattern — DW and Essbase

Internal Information Model driven Future

Essbase

IT ownership Biz ownership

Past Data driven External Information
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Balance IT and Business Control
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Oracle Business Intelligence
) ; Embedded
Continued Investment & Innovation Business

Intelligence

Oracle
Business Intelligence 11g

Oracle Exadata
EPM System

Bl Applications
Enterprise Bl Platform

Data Mining
Ad Hoc Query

Database Reporting

OLAP

Bl Releases 1.2 1.6 2.0 8i 8.3 i 10g 10g R3 10g R5 119
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Complete Enterprise Analytic Foundation
Oracle Business Intelligence 119

Interactive
Dashboards

Strétegy Maps

SINGLE
ENTERPRISE

INFORMATION

Secure Search

'éendgl:aphic
Visualization

e ——

bﬁ’ice Intég;’atigh

Production =
Reporting Skual_ ..

Embedded in Applications
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Most Integrated.
Oracle Business Intelligence 119

« Common Metadata Foundation across all Data Sources
-« Common Security, Access Control, Authorization, Auditing

- Common Request Generation and Optimized Data Access Services
-« Common Clustering, Workload Management, & Deployment
« Common Systems & Operational Lifecycle Management

OLTP & ODS Data Warehouse Exadata OLAP Packaged Unstructured Excel Business
Systems Data Mart L Sources Applications & Semi-  XML/Office Process
‘ . (Oracle, SAP, Others) Structured
(RREE -
= Lfr#TolL
Bl ool
| roﬁm[]
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. Detect Variances from Goals

Oracle Scorecard and Strategy Management

Integrated Bl component
— KPIs as core metadata
— Thresholds, owners, history
— Auto-generated interactive analyses
— Linked objectives & initiatives

Automatic detection
— KPI alerts triggered by thresholds

Strategy visualization
— Strategy Maps and Trees
— Cause and Effects
— Watchlists
— Annotations & override

All methodologies
— Balanced scorecard, six sigma, Baldrige

ORACLE
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. New Interactive Visualizations
Gain Insight Quicker with Greater Visibility
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 Rich Interactive Visualizations — [==msstmes
firand b | usage | | oo Y
L 1% 1%
ve n n n
. R = zee - | - | - |
]
* Animated transitions s - .U .1
Han 1005 994 101.0
* Credit Rate
4 .
mu]' PABrand BuTesh w0
. . a0 b v
 Range and Paging sliders e L
W Offices Tatal (9,90, 741, 303,007 §2,707, 173 21,000,000
amo—c)
u{ 20 Achsl Unit rce
L] A [wo A0 GeandTotal
Sl = Offces Totsl 2.9 L] 9.2
* Legend-based interactions =
g B Hewt , Order Status
E E Time ru: 6/3/2010 5:33:41AM
Tos Pec ame
equsl to 2008, 2010,
2009, 2011
. . . and Ci CredtRate & @ Divorced® Married @ Single @ Widow eI S e
oome 7 #of 1- #of 1
* Master-Detail linking
5 6 [ ] BizTech 3,736 $9,323,082 3,100 §7,722,875
E FunPod 2,083 5,177,283 3,300 8,179,741
I Homeview 2,100 5,278,501 1,625 4,177,353
3, Grand 7,919| $19,778,866 8,025 $20,079,969
. a Total
» Extensive and extended set of
=5 Chart Zoom
2 & Time run: 6/3/2010 5:33:41AM
Qo
1
. 120 Converted Rev (Indexcol)
Chart t eS 0 10 20 30 40 50 60 70
C21 Customer Age —BizTech —FunPod —HomeView
Product
- Consistent, hi-fidelity charting
’ Conver ted Revenue # of Orders &~
ElTotal Products [}
BizTech $22,795,240 8,424
H = FunPod $19,073,389 7,04
across Oracle product line Zogl pomml s
Games $10,655,308 3,914
= HomeView $12,522,604 4,530
: 2008 Week 01 2008 Week 41 2009 Week 34 2010 Week 23
LilSenices $1,108,257 00 7008 Week 21 2009 Week 16 2009 Week52 2010 Week 41
B $11,414,367 4,130
|IMy Preferred Products $54,391,233 20,000

ORACLE

Copyright © 2010, Oracle and/or its affiliates. All rights reserved.

13




. Best in Class Ad-hoc Query & Analysis
Oracle Business Intelligence 11g

* First, seamless ROLAP & OLAP

b interf [Revenuecomparon
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— Custom aggregates -

$2100000

* Navigate across relational and
multidimensional sources - v

— Shared mchel

FE00000

metadata, calculations, dimensions,
Se C u rity W\/Sx Flip Phone Touch-Screen T: SoundX Nanuh:Qb Bluetooth Adaptor

3 ol
CompCel RX3 Heyhax S-Phone icroPod BOGH MP3 Speskers System

— Ragged & skip-level hierarchies
— Performance for each source

* Microsoft Office Integration

ORACLE
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Oracle Business Intelligence 11g

Initiate

— Workflow / Business Process

(BPEL)
— Message / Post Event (ES)
— Web Service
— Delivers iBot

Execute

— Java Method
— Siebel Workflow

* Navigate
— BI Content
— Analytic Application View
— Web Content

e Deliver

— BI Content
— Web Content

ORACLE
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. Standards-based Action Framework

% Edit Action]

i Proct
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ORACLE Business Intelligence
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. Best in Class OLAP Server

Oracle Essbase

* Forward looking what-if analysis
* Model complex business scenarios
* Financial, time series & custom calculations

« Multi-user write-back T
* Best OLAP Performance & Scalability -
— Flexible storage — Block, Aggregate & Hybrid t :
— Optimized load performance, trickle feed 5
— High-availability clustering
— Sub-second response time: 20,000 concurrent l

users, 15 dimensions, 1 bhillion records

* Integrated with Oracle Bl and Oracle EPM
— Shared metadata, calcs, dimensions, security

ORACLE
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. Analyst Perspective on Oracle Bl

QDY MAKING LEADERS SUCCESSFUL EVERY DAY

"OBIEE 11g has features which make all enterprises running
Oracle applications think twice before looking somewhere
else for their enterprise Bl platform. Having said that, there's
nothing in the OBIEE architecture that requires tight coupling
with Oracle's applications and middleware. 11g is a huge
release, bringing tons of important new features to the OBIEE

platform.”

Forrester: Boris Evelson July 2010

LI i ot g A
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Oracle Business Intelligence 11g

Most complete. Most integrated.
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